MARKET SPOTLIGHT

ELECTRIC VEHICLE
AUDIENCE OVERVIEW

IS THE ELECTRIC VEHICLE MARKET
ON THE BRINK OF AN HISTORIC BOOM?
Changing consumer sentiment, OEM investments and government
incentives… What do they mean for the auto industry? They’re all signs
that the Electric Vehicle (EV) market is on the brink of an historic boom.
Sales of EVs increased nearly 200% between Q2 of 2020 and Q2 of 2021,
bringing the sales of EVs up to 3.6% of all cars sold in the U.S.1 Hybrid vehicle
sales also rose 76% to account for a full 5% of all light vehicle sales in the U.S.2
To fully appreciate these numbers, we have to look back to 2011 when there
were roughly 16,000 EVs sold in the U.S. As of December 2020, that number had
reached 1.7 million and by mid-2021, sales had surpassed 2 million.3
By 2028, sales of EVs in the United States are forecast to top 3 million and constitute a 17.65% share of all autos sold. In California alone, 2028 sales are forecast to
top 925,000 and constitute a 46.25% share of total vehicles sold in the state.4

CHANGING CONSUMER SENTIMENT
In October of 2021, the Los Angeles Auto Show® surveyed its visitors on their
interest in EVs. The results below tell an exciting story:5

78+%

said that their interest
in EVs had increased
significantly
in the last 12
to 15 months.

41%

were looking forward
to seeing the latest
EV models at the
November show.

35%

could not wait to test
drive and experience
those EVs in person.

As the public learns more about EVs, the less anxiety they have about battery
longevity and range. They see charging stations popping up everywhere, often
occupying prime parking real estate at popular shopping centers. Driven by
climate concerns, changes in driving habits and higher gas prices, consumers
are much more open to EVs, and barriers to ownership are falling.
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OEM INVESTMENT

There are

currently over

5.6 million

electric vehicles

worldwide.

By 2030,

there will

be around

4 million

electric vehicles
in California

Virtually every car manufacturer is investing in their EV offerings. Nissan, for one,
is planning to spend $17.6 billion on 20 new battery-powered vehicles over the
next five years.6 In addition to the legacy auto brands, new companies such as
Lucid, Rivian, VinFast and Canoo are entering the market to much fanfare.
OEMs are not only increasing their EV production, but they are also investing
in EV infrastructure. In the past two years, automakers have announced plans to
build at least 10 battery manufacturing plants in the U.S. by 2026. For example,
Ford is currently building 3 plants in Tennessee and Kentucky.7
Sites such as the Salton Sea in California are being established as stateside
locations to mine the necessary materials for the production of these batteries,
and General Motors has announced that they will install up to 40,000 EV charging
stations across the U.S. and Canada to keep up with demand.8

GOVERNMENT INCENTIVES
One of the strongest catalysts for EV adoption will be government interventions
in the form of regulations, investments and incentives. In a move to tighten fuel
emissions standards, the Environmental Protection Agency recently announced
that cars and light trucks will need to deliver an average of 40 MPG by 2026.

alone.

The $1.2 trillion infrastructure plan that was recently signed into law earmarks
$7.5 billion to create a network of electric vehicle chargers that will stretch
across the U.S. EV buyers may also be eligible for federal tax credits up to $7,500
depending on their income tax and the type of electric car they buy.

By 2040,

At the state level, CO, CT, ME, MD, MA, NY, NJ, OR, RI, VT, VA and WA have all
adopted California’s low-emission and zero-emission vehicle regulations for
light-duty vehicles. In July of 2020, 15 states and the District of Columbia signed
an agreement to increase zero-emission vehicles in the medium- and heavy-duty
sector as well.9

58%

of global

passenger

vehicle sales
will come

from EVs.

Source: https://policyadvice.net/
insurance/insights/
electric-car-statistics/

WHO’S BUYING EVS?
Now, more than ever before, consumers are open to making the switch
to EVs. Is your auto brand ready to connect with them?
With EV sales up a hundredfold in the last decade, it’s important for automotive
marketers to understand exactly who’s buying EVs. The table on the next page
shows the most recent numbers from Experian.
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STRONG SUPPLIER
RELATIONSHIPS

Our relationships with
U.S. and international
third-party data suppliers
allow us to source the
best audience data for
your specific needs.

PRECISE AUDIENCE
SELECTION

With our expertise
in direct marketing,
audience data and
segmentation, we’re
able to calibrate your
audience lists to exact
specifications.

CAMPAIGN
OPTIMIZATION

We use campaign
monitoring tools and
our continuous campaign
improvement approach
to maximize performance
and drive conversions.
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ELECTRIC VEHICLE INTENDERS
Available Records

By Ethnic Group

Male

2,348,752

White Non-Hispanic

Female

2,240,969

Hispanic
African American

By Age
20s

Inferred No
Children

Inferred Presence
of Children

Available Records
Conﬁrmed Presence
of Children

Other

Available Records
1,064,278
261,718
78,647
3,185,079
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Deceased Parents
Child Only
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By POC

40s

916,917

No Children

1,584,706

50s

885,753

Presence of Children

3,005,015

30s

60s+

Available Records

1,880,171

Represents records, not population. Duplication is from individuals being included on more than one list
and represented in more than one segment.
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INFOCORE: DIRECT MARKETING DONE RIGHT
At Infocore, we identify potential EV buyers, and we target them
precisely where they are.
When it comes to selling EVs, it’s imperative to educate customers and
address their concerns as they shop. Our high-quality, high-performing data
allows contact with the customer throughout their journey.

SAVVY EMAIL MARKETERS

Email remains an invaluable marketing tool for customer acquisition
and retention. It’s a cost-conscious way to send perfectly timed,
highly personalized messages or to drive traffic to custom landing
pages and PURLs.

OMNI-CHANNEL EXPERTS

Your marketing strategy may start with email, but it doesn’t end there.
A true omni-channel approach will increase your reach, engagement,
site traffic and sales while decreasing per-lead and per-sale costs.

DATA-AGNOSTIC

EMAIL VOLUME
GROWTH

“The rate at which
email volume
grows has nearly
tripled since the
pandemic began.
Yet, email
engagement
remains high—if
not higher than
before—resulting
in a projected
$8.9 billion in
email marketing
revenue worldwide
by the end
of 2021.”
Source: https://www.
litmus.com/resources/
state-of-email/

We pride ourselves on being data-agnostic. That means we don’t
own any data, nor do we have any affiliation with any data providers
that might influence our recommendations. This approach ensures
that you only get the highest performing, highest quality lists available
on the market today.

100% COMPLIANT

With rapidly changing data policy and stiff penalties for
non-compliance, you can’t afford to get it wrong. We do the hard
work of making sure all of our sourced data is 100% CAN SPAM
compliant so you can feel confident that your data is in line with
the latest national and international regulations.
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